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Abstract 

This paper investigates Internet banking adoption among Taiwanese bank customers. 

The paper examines the affect of involvement using TAM (technology acceptance 

model). From the PII (Personal Involvement Inventory) scales, the results indicate that 

involvement is significantly influenced by the characteristics of the person, stimulus and 

the situation. Two sets of regression analysis were conducted for the current study. The 

first analyze the direct influence of two factors, belief of perceived usefulness and 

perceived ease of use. The second set investigates the affect of involvement on 

perceived usefulness and perceived ease of use in determining behavioral intention. 

The study found perceived usefulness is strongly influenced by high involvement. 

Likewise, the study found that low involvement is strongly related to perceived ease of 

use. In determining behavioral intention, both high and low involvement significantly 

influence perceived usefulness and perceived ease of use, respectively. 


