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Abstract 

The aim of this study is to determine the factors affecting the usage of Guest 

Empowerment Technologies (GET) in hotels among hotel visitors in Labuan, Malaysia. 

The research used multiple regression for data analysis across a sample of 225 

respondents who stayed in hotel at least once in a year. Their participation was 

voluntarily. Results confirmed that the core factor affecting users' intention to use of 

GET is perceived usefulness. Meanwhile, all variables are proven to be significant to 

each other and perceived usefulness had the strongest influencing on the users' 

intention to use of GET. The findings provide additional information to the hotels for 

further understanding their consumers' characteristics in hotels. Having this 

information, the proposed framework can be use as the basis for further research. 


