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ABSTRACT 

Traditional taxi services have now been transformed into e-hailing applications (EHA) such as 
Uber, Careem, Hailo, and Grab Car globally due to the proliferation of smartphone technology. 
On the one hand, these applications provide transport facilities. On the other hand, users are 
facing multiple issues in the adoption of EHAs. Despite problems, EHAs are still widely adopted 
globally. However, a sparse amount of research has been conducted related to EHAs, 
particular in regards to exploring the significant factors of intention behind using EHAs 
Therefore, there is a need to identify influencing factors that have a great impact on the 
adoption and acceptance of these applications. Hence, this research aims to present an 
empirical study on the factors influencing customers’ intentions towards EHAs. The 
Technology Acceptance Model (TAM) was extended with four external factors: perceived 
mobility value, effort expectancy, perceived locational accuracy, and perceived price. A 
questionnaire was developed for the measurement of these factors. A survey was conducted 
with 211 users of EHAs to collect data. Structural equation modeling (SEM) was used to 
analyze the collected data. The results of this study exposed that perceived usefulness, 
perceived price, and perceived ease of use affect behavior intention to use EHAs. Furthermore, 
perceived ease of use was impacted by effort expectancy, perceived locational accuracy, and 
perceived mobility. The findings of the study provide a foundation to develop new guidelines 
for such applications that will be beneficial for developers and designers of these applications. 


