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ABSTRAK 

i=AKTOR PEMILIHAN PERBANKAN ISLAM 01 ANTARA BANK ISLAM MALAYSIA 
BERHAO DAN BANK KONVENSIONAL 01 KALANGAN KAKITANGAN AWAM 01 

KOTA KINABALU 

Kaj@o... ini berpandukan kepada pengumpulan data daripada pelbagai kumpulan 
k.akitangan awam yang merupakan pelanggan perbankan Islam di Bank Islam Malaysia 
8erhad dan bank konvensional yang menawarkan perkhidmatan perbankan Islam. 
Kajian menggunakan 500 responden bagi menentukan faktor pemilihan perbankan Islam 
Pelanggan terhadap BIMB, bank konvensional dan kedua-dua bank tersebut. 
~engumpulan data terdiri daripada pelanggan dan pendeposit dan telah dibahagikan 
k.epada tiga kategori kakitangan awam iaitu pengurus, exekutif dan pekerja teknikal di 
Kota Kinabalu. Analisis keputusan kajian berdasarkan kaedah varimax rotated. 
8erdasarkan analisis tersebut, kajian telah menemui penentu bagi faktor pertama bagi 
81MB iaitu '/oka5i' (X3), 'pendapatan pendeposit (X5)" 'kua/iti perkhidmatan pe/anggan ' 
(X4) dan 'harga produK (X6). Manakala bagi bank konvensional yang menawarkan 
Perbankan Islam faktor penentu pertama ialah '/okasi' (X3), 'pendapatan pendeposit 
(X5), 'kua/iti perkhidmatan pe/anggart (X4) dan 'reputasi dan imej Is/arrf (Xl) . Akhir 
Sekali bagi BIMB dan bank konvensional faktor penentu pertama ialah 'harga produK 
(X6), 'reputasi dan imej Is/arrf (Xl), 'kese/esaart (X2) dan 'pendapatan pendeposit (X5). 
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ABSTRACT 

SELECTION FACTORS OF ISLAMIC BANKING BETWEEN BANK 
ISLAM MALA YSIA BERHAD AND CONVENTIONAL BANKS 

AMONGST PUBLIC SERVANTS IN KOTA KINABALU 

This study is based on data collected from various groups of public 
servants who are customers of a full-fledged Islamic bank in Kota 
Kinabalu Sabah namely, Bank Islam Malaysia Berhad (BIMB) and other 
conventional banks offering Islamic windows. Using a sample of 500 
respondents, this paper, therefore, aims to explore the selection factors 
of the depositors for BIMB, conventional banks offering Islamic banking 
and both of the banks. The paper is based on data collected from 
customers and depositors, which are divided into three categories of 
public servants namely managers, executives and technical workers in 
Kota Kinabalu. The results shows that for BIMB, the main interpretation 
of independent dimensions based on the varimax rotated matrix first 
factors delineates a cluster of relationship are 'location' (X3), 'income of 
depositors' (X5), 'customers services quality' (X4), and 'product price' 
(X6). Whereas for the conventional banks offering Islamic windows the 
factors are 'location' (X3), 'income of depositors' (X5), 'customers 
services quality' (X4), 'Islamic reputation and image' (Xl). In addition, 
for the both of the banks, the factors are 'product price factor' (X6), 
'Islamic reputation and image' (Xl), 'convenience' (X2), and 'income of 
depositors' (X5). 
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